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WebDsite design trends capturing
the latest and the ever-green trends

The "Trend" and the "ever-green"”
The movements in the world of WEB are fast, and there

were many changes since 2013 to 2014. Although details
are mentioned later, [ would once like to firmly consider
the "latest trends” and "ever-green’.

The "latest trends" are the current of the times, and
means that either you follow the trend of the times or
remain stuck. The interaction with a smart phone or a
tablet is already a given, and the hotels lagging behind
are taken out of the game in no time. On the other hand,
there are also services which could not become the latest
trends. Thus, the resources of people, materials and
money would have been wasted, if all services like the
mixture of wheat and chaff were pursued in the world
of WEB. Therefore, it is important to find out and take
in the thing from the vast range of services, something
which can change into a "latest trend".

On the other hand, the term "ever green" is part of
‘unchanging nature’, and it cannot be neglected. Rather,
precisely because the world of WEB is fast-moving, we
have to understand the portion of self set up "ever-green
or constant” very well. The constant "ever-green” features
of facility, becomes it “strength”. A completely irrelevant
WEB site will be made, if we do not understand clearly
what features are supported by the guests and are our
own special characteristics, even if we try very hard to
may make full use of the newest technology and latest
trends. I would like to stress on this portion firmly once
again.

Naito Hidesato

Prime Concept Ltd.
Director WEB consultancy business division manager

A graduate of Waseda University, Politics, Economics and the

Department of Political Science, Bank of Tokyo-Mitsubishi

UFJ, Ltd. abi ity cansultant, inc umbent. He visits s

across the country, and strives to up the sales of the facilitie

through online sales. Sometimes, doing front business, Cleaning
business, and business practice, these are the three current
Social thorogugh. Furthermore, he has mastered marketing
and bookkeeping and makes goods (plan) to support financial

analysis.

Trends in design
A "simple" design is preferred as the trend these

days. In its background lies the fact that depending on
the prosperity of smartphones and tablets, the usability
drops if the design doesn't contain big buttons and
therefore simple designs with the idea of easy to press
banner, etc has been useful in websites for customers as
well.

Another trend is the "use of video content." WEB sites
using the video effectively have been increasing. Since
the days from a decade back when the video used entire
surface of the main image, to the time where only a
part of main image, to use the video to show the content
that requires a sense of reality, such as hot water and
cooking, It is being ingratiated as a technique expressing
the strong point of a self-set up.
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Expansion of the smartphone
In past few years, there was a cry for the rise of

smartphones , but 2013 to 2014 was also the year that
saw the growth smartphone at an accelerated pace. For
the hotels, 40% ~ 50% of the number of the views, 30%
~ 40% of the views for the Japanese style hotels, resort
hotels are done from a smart phone and even the number
of reservations from a smart phone is also increasing.
It can be said that now is the time when, response from
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[« [75-%] B8 smartphones has to be included
i with the reservation system, or
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else they would be left behind.
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Rise of inbound

Another major big feature to
show up in the year 2013-2014
was the increase in inbound
tourists. The number of

tourists from various countries

: -!c_ 1?:: .. RS .-+:-f:.-_. ) ) .
i e & is already exceeding 10 million,
ses (D O

and with the expectations
of increase in the number of
tourists, the government is
targeting a goal of 25 million

tourists by the year 2020.
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Therefore, making the websites
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multilingual becomes the
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who neglects this aspect here
will be left behind as well.
In Japan site and

M. multilingual sites, information
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this point must be kept in mind
while working on it. The most
important information for inbound tourists is access. It is
necessary to explain in a polite manner the whereabouts
In Japan and how to go to the airports and the major
cities of Japan. In addition, since the presence or absence
of Wifi is a very important piece of information; there is
a need to post it properly.

Further, not only WEB SITE, IT technology has become
beneficial in inbound measures. An example is the
guidance service at tourist places or inside the buildings,
which use interpreter service and a tablet.

Communicating with someone abroad using a tablet
and interpretation service; uploading the tourism
information through tablet; updating and correction
becomes easy if internet is accessible and the fresh
information can also be delivered.

In addition, there is a quite impressive SNS sagacity
for the first time for people overseas. If someone comes
across a beautiful scene or item, they capture it in
camera by a smart phone immediately, and post it on SNS
as it is. By utilizing this habit effectively, the contents
which are likely to draw interest can be arranged inside
and outside the premises, thereby cutting the cost and

8/

¢ SHIODOME seus vmews @ tont |EHETIRRCRRRRRRR] (| 2 P e O e

i wd ¥ . HL
s ol — vl gy ]
prasie, N ol —
Pl T T . gl e B e e Wew i bees  [mpean 5
T _;_JJ - =|1. |.; .i__, | P =i :Jm
e R e

....... o

TR NN
BESEEVATIONS

:!.ﬂ:

making quick accessibility to the information of local
area and the facilities possible.

Cross-media

The facilities which are experts in using the WEB, are
taking two or more different ways to display information
or a plan. For example, along with the newspaper ads
and flyers, they also post it on the WEB on the one hand,
and the appeal for information and reservation is made
possible through any channel. And it is also possible to
make the sales of business flyers being used until now,
go paperless by the use of tablets and to show the newest
information to people with regards to business place or
travel agencies.

Moreover, the institutions which arrange digital
signage inside the premises have also increased in
number, and facilities are aiming to shift gradually
from the poster or the signboard in which printing cost
increases according to the degree of correction.

At the end

Following the year 2013, this time it was to tell the
trend concerning WEB and flow of various designs. But
in the essence, it is to recognize the strength of your own
facility and the differentiating factor and it seems that it
comes to an end at the point whether it can be appealed
in regards to the target it is aiming for.

New technologies and services will also appear in
2014. Here, I put the emphasis on how to represent
the strength of self set up by using that service or
technology, and want the observations to be done in
order to gain the maximum effect. WEB is important, but
it is nothing more than a tool. Hence by using that tool
we should not forget the essence of "asking the customer”
and "satisfying our customers.”
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